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CLIENT / PROJECT

Dixons Retail / Currys & PC World 
‘Black’ identity 

PROJECT BACKGROUND

The Currys & PC World new format 
store ‘Black’ provides the ultimate 
synthesis of luxury and technology. 
Its core market is defined as the 
‘design driven spender’.

PROJECT DETAILS

The identity heralds the introduction 
of a new and exciting concept while 
also reflecting the heritage of its 
parent brands.

At the heart of the new logo is the 
already familiar PC World planet. 
With development and styling it 
was evolved into an eclipse icon 
that cleverly becomes the ‘C’ in the 
brand name Black. The eclipse icon 
and the Currys PC World tag also 
work independently of the name 
Black, for a more flexible application 
of the UK’s biggest electrical retailers.

PROJECT SCOPE

Brand identity, brand application, 
signage and literature.

AGENCY / CREATIVE DIRECTOR

Household / Simon Stacey





CLIENT / PROJECT

4iP / Newspaper

PROJECT BACKGROUND

4iP are the investment arm of 
Channel 4, funding digital projects 
that engage audiences on  
emerging digital platforms.

The newspaper showcases the 
most successful 4iP projects from 
across the UK.

AGENCY / CREATIVE DIRECTOR

Newspaper Club / Ben Terrett









CLIENT / PROJECT

Charles Rennie Mackintosh 
Society / Glasgow Mackintosh 
Festival identity 

PROJECT BACKGROUND

The Glasgow Mackintosh Festival 
was created to celebrate the 
city’s most famous architect, 
designer and artist, Charles 
Rennie Mackintosh.

PROJECT DETAILS

At the heart of the brand identity is 
a unique M monogram. The use of 
a graphic square and pink accent 
colour reflects the Mackintosh 
heritage in a modern fashion.

Since it’s first use, the brand  
has also been adopted as  
a legacy brand mark for  
Glasgow Mackintosh. 

PROJECT SCOPE

Identity design and band mark

AGENCY / CREATIVE DIRECTOR

999 / Teresa Monachino

AWARD DETAILS

DBA Design Effectiveness Awards 
2007, Bronze: Museums, Galleries 
and Visitor Attractions. 



CLIENT / PROJECT

Royal Botanic Gardens, Kew / 
David Nash at Kew Gardens  
Ipad App

PROJECT BACKGROUND

Accompanying the major 2012/13 
exhibition of Nash’s work at the 
Royal Botanic Gardens, Kew, 
this app is a digital guide to the 
exhibition detailing all featured art 
pieces, essays on Nash himself 
and an interactive journey through 
Nash’s family tree, featuring audio 
commentary from the artist. 

The app can be navigated via a grid 
or a map, with a search filter and 
‘end of chapter suggestions’ on 
what to read next.

The content of the app parallaxes 
from left to right on swipe, with 
rich imagery and text interplaying 
creating engaging transitions 
between pages.

AGENCY  

Somethin’ Else







CLIENT / PROJECT

Newspaper Club /  
Things our friends have  
written on the internet 

PROJECT BACKGROUND

The ‘Things our friends’ 
newspaper was an experiment 
by the Really Interesting Group 
in post digital production – taking 
web content and reappropriating 
it in the physical form of newsprint.

PROJECT DETAILS

I was asked to help out with the 
editorial design of the document, 
reflecting each featured article in 
the headline typeface.

AGENCY / CREATIVE DIRECTOR

Newspaper Club / Ben Terrett

AWARD DETAILS

Design and Art Direction awards 
2010, In book: Magazine & 
Newspaper Design.



CLIENT / PROJECT

The Eve Branson Foundation /  
Jnan Amar Polo Challenge Identity 

PROJECT BACKGROUND

The mission of the Eve Branson 
Foundation is to improve the lives 
of women and young girls in the 
Moroccan Atlas Mountains.  
EBF teamed up with the newly built 
Jnan Amar Polo Resort of Marrakech 
to host a fund raising weekend of 
polo-themed activities, centred 
around an exhibition match featuring 
an elite group of international players. 
The match was run under the 
auspices of the Royal Moroccan  
Polo Federation and received the 
High Patronage of His Majesty  
The King Mohammed VI.

PROJECT DETAILS

The visual identity was based 
on Zellige patterns found in local 
Moorish architecture, which were 
recreated in a bright and vibrant 
colourway to mark the celebratory 
nature of the event. The brand mark 
also incorporates the silhouette of a 
polo player and an ostrich egg (which 
references the challenge’s trophy) 
and these shapes are followed 
through in the design.

PROJECT SCOPE

Brand marque with supporting  
icons and shorthand emblem,  
brand identity, invitations and  
event collateral.









     –––– R I D E  O U T –––– 

–––– T H E  S T O R M –––– 

CLIENT / PROJECT

Vulpine / Shoe Drying  
Kit Illustration 

PROJECT BACKGROUND

Vulpine worked with Newspaper 
Club to create a newspaper 
with a unique purpose; a ‘Shoe 
Drying Kit’ whose pages can be 
scrunched up and squeezed in 
cyclists’ shoes after riding in  
the rain.

PROJECT DETAILS

My contribution was an illustration 
which simply linked the themes of 
cycling and rain.



CLIENT / PROJECT

Humanity United /  
ATEST brand identity 

PROJECT BACKGROUND

ATEST (Alliance To End Slavery 
& Trafficking) is a coalition of 
prominent US-based, but world 
facing, anti-slavery organisations.

The alliance needed a bold visual 
presence to unite its members 
and help raise awareness of this 
modern-day threat to basic  
human rights.

PROJECT SCOPE

Brand identity, brand guidelines, 
website, stationery.

ILLUSTRATOR

Dick Hogg

AGENCY / CREATIVE DIRECTOR

Good(Beta) / Robert Campbell
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CLIENT / PROJECT

The Story / Identity 

PROJECT BACKGROUND

The Story is an annual one-day 
conference about stories and story-
telling; a celebration of everything 
that is wonderful, inspiring and 
awesome about stories.

PROJECT DETAILS

The logo was inspired by the 
word ‘embellishment’ which can 
be used in both storytelling and 
typographical contexts. 

Typographical embellishments 
were used to decorate the 
wordmark, referencing traditional 
ornaments, swashes and illuminated 
letters found in literature. 

These graphics featured throughout 
a newspaper given out to guests at 
the conference.

PROJECT SCOPE

Brand identity and literature.

AGENCY / CREATIVE DIRECTOR

Newspaper Club / Ben Terrett
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CLIENT / PROJECT

Fairbridge / Brand Identity 

PROJECT BACKGROUND

Based in 15 of the most 
disadvantaged areas of the UK, 
Fairbridge works with young 
people aged 13-25 that other 
organisations find difficult to 
engage, giving them practical  
and personal skills they need  
to change their lives.

PROJECT DETAILS

The rebrand needed to appeal 
to both extreme ends of the 
audience spectrum: from young 
people attending the centres to 
individual and corporate donors.

The solution utilises the font 
Knockout and its multiple widths, 
creating lock-ups with the new 
strap line, mantras and teams.

PROJECT SCOPE

Brand identity, brand guidelines, 
brand application.

AGENCY / CREATIVE DIRECTOR

Good(Beta) / Robert Campbell
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BELIEVE FLEXIBLE WORKING 
WOULD BENEFIT THEIR COMPANY 28%

64%
NOT USING FLEXIBLE 
WORKING METHODS

BELIEVE REMOTE WORKING 
IS SEEN AS ‘COASTING’

29% 
BELIEVE 4G CAN 

SIGNIFICANTLY ENHANCE THE 
FLEXIBLE WORKING EXPERIENCE 

500 NEW BUSINESS 
APPS LAUNCHED PER DAY IN 
WINDOWS 8

TOP 
TIP 1

74 %

CHANGE TAKES TIME

WHY FLEXIBLE WORKING WORKS

OF ALL UK ROLES THAT 
ARE CONDUCIVE TO 
FLEXIBLE WORKING…

36% 
USING FLEXIBLE 

WORKING METHODS

1IN 4 
OF US LIKE THE ‘COMMUTER ROUTINE’

ONE FIFTH OF PEOPLE BELIEVE 
OFFICE ATTENDANCE AIDS 
CAREER PROGRESS

22% 
BELIEVE THEIR MANAGEMENT 

HASN’T BOUGHT THE IDEA OF 

FLEXIBLE WORKING

TOP 
TIP 3

19
P E R C E N T  

TOP 
TIP 2

TOP 
TIP 5

TOP 
TIP 4

WE HAVE THE TECHNOLOGY

SO WHAT’S STOPPING US?

70 % 
BELIEVE 

FLEXIBLE WORKING 
HELPS BUSINESSES 
KEEP GOOD EMPLOYEES

1IN 2 BELIEVE IT 
  ATTRACTS QUALITY TALENT

The advantages of 
flexible working 

are beyond 
question. 

So why are some 
businesses slow 
to take the leap?   

THINK SLOW ACCESS VIA MOBILE DEVICES IS TURNING EMPLOYEES OFF FLEXIBLE WORKING

23%

WANT TO KEEP HOME 
AND WORK SEPARATE

FLEXIBLE
WORKING
WAITING FOR THE

MOMENT

CLIENT / PROJECT

Vodafone / Perspectives series 
infographics 

PROJECT BACKGROUND

The Perspective series is part 
of the Vodafone ‘Your Better 
Business’ campaign, a B2B 
initiative that gives it’s customers 
fresh insights; inspirational ideas, 
tips from key thinkers, latest 
workplace trends and insightful 
reports which all aim to help 
improve working in todays fast-
moving world.

PROJECT DETAILS

Each of the infographics adopted 
their own graphic style relevant 
to the subject matter, but all 
aimed to display the sets of 
information in an engaging and 
easily navigable way. 





CLIENT / PROJECT

Tidy Planet / Identity 

PROJECT BACKGROUND

Tidy Planet have one simple aim  
– to provide innovative solutions 
which prevent food, catering and 
organic waste going to landfill. 

PROJECT DETAILS

Tidy Planet wanted their ‘down 
to earth’ approach to waste 
management to shine through  
and this was achieved with friendly 
headlines, fun illustrations and 
clean layouts across all of their 
communications.

PROJECT SCOPE

Brand identity, stationery, 
exhibition design, website and 
e-marketing, product identities  
and sales literature.

ILLUSTRATOR

Dick Hogg
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CLIENT / PROJECT

Coffee Cloud / Identity 

PROJECT BACKGROUND

Coffee Cloud is a family run, 
independent coffee shop. 
Employing expert Baristas and  
an in-house baker, Coffee Cloud 
serve top quality fare to their  
local community.

PROJECT DETAILS

With an aim to be the place  
to meet, eat and relax, Coffee 
Cloud wanted an identity that  
was friendly and welcoming.  
The cloud’s ‘coffee cup smile’ is  
a versatile mark which helps put  
customer service and satisfaction 
at the heart of the offering.

PROJECT SCOPE

Brand identity, brand guidelines, 
signage and store interiors.





CLIENT / PROJECT

Royal Botanic Gardens, Kew / 
The Plant Hunters iBook

PROJECT BACKGROUND

The Plant Hunters is as an iBook 
for the iPad, which details the 
discoveries of the worlds greatest 
botanical explorers and showcases 
historical documents and botanical 
drawings from Kew’s vast archive.

The beautifully illustrated archive 
material influenced the graphic 
styling of the book and the 
typography used throughout.

Interactive features include 
zoomable drawings, maps and 
documents, with accompanying 
audio and video.

AGENCY 

Somethin’ Else

AWARD DETAILS

British Book Design and Production 
Awards 2013, Highly commended: 
Best Use of Cross Media





CLIENT / PROJECT

Waterline / Identity 

PROJECT BACKGROUND

Waterline is a pop-up bar and 
restaurant situated on the tow 
path of Regents Canal, north 
London. The word waterline 
references the unique marking 
on the hull of a ship that indicates 
the load lines for specific water 
types and temperatures.

PROJECT DETAILS

Research into hand rendered 
waterlines and lettering found  
on ships hulls led me to create  
a stencil typeface for a distinctive 
wordmark. The complete set 
of lettering share a negative 
horizontal line which passes 
through each letter and their 
counter, creating a stencil 
inspired typeface.

PROJECT SCOPE

Identity design, typeface design.







CLIENT / PROJECT

Storythings / Identity 

PROJECT BACKGROUND

Established in 2010 by Matt 
Locke (ex Head of Multi-platform 
Commissioning at Channel 4)  
Storythings is a young company 
that experiments with new ways 
of telling stories.

PROJECT DETAILS

The identity is based on the 
notion that an audience has  
a role to play when interpreting  
a story. The individual geometric 
shapes create the bones of the 
wordmark and the audience is 
invited to decode the text. 

PROJECT SCOPE

Identity design and stationery





CLIENT / PROJECT

Storythings / P&G  
Storytelling Workshop 

PROJECT BACKGROUND

Storythings were invited to 
Geneva by Procter & Gamble to 
host a Storytelling workshop.

PROJECT DETAILS

A journal was required for  
each of the workshop delegates, 
to include all the material for the 
workshop with space for them to 
complete various tasks throughout 
the day.  
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Alex Parrott

London Olympic Bid identity competition, Finalist.

DBA Design Effectiveness Awards 2007, Bronze.

D&AD awards 2010, In book.

British Book Awards 2013, Highly commended.

Accolades

‘�Alex is that rare breed; a great designer and someone who can get 
things done on time. He’s a nice guy to have around the studio and 
an asset on any project.’ 
Ben Terrett / Government Digital Services

‘�Alex Parrott is a thoughtful designer with a fantastic eye for detail. 
His ideas are well researched and meticulously applied.’  
Kingsley Gratrick / The Design Conspiracy

‘�Alex Parrott is a gifted designer with a particular flair for bringing 
contemporary brand identity to life. We love working with him.’  
Sharon Johnson / Good Beta

‘�Alex is both talented and easy to work with. He did some great 
work for us on ATEST. We look forward to working with him again.’  
Robert Campbell / Beta

‘�Alex has a creatively charged mind that consistently delivers well 
executed and innovative design.’  
Teresa Monachino / Studio Monachino

‘�The branding that Alex produced for Tidy Planet exceeded our 
expectations. It has enabled us to project an image of our company 
that many much larger organisations would love to be able to do.’ 
Simon Webb / Tidy Planet

Testimonials

It’s Nice That

Creative Review

Grafik

Design Week

My Own Business Card (Design and Design)

1000 More Greetings (Aesthetic Movement)

Featured work


